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Greece - In a new partnership with the Ministry of 
Health, the International Foundation for Olympics and 
Sports Education, Coca-Cola HBC launched Change 
Your Attitude, Get into Action. The programme provides 
educational material and opportunities for children and 
their families to shape up. By 2008 the programme 
aims to have reached 70,000 children in 2,000 schools. 

Ukraine - Coca-Cola HBC partnered with the Klitschko 
Brothers to set up 20 new children's playgrounds in 2006. 
The project “Call your friends - let's play together” will 
provide sports facilities and in 2007, a further 22 
playgrounds will be established.

Poland - The “Keep Fit” programme is a multistakeholder 
initiative in Poland between the Chief Health Inspectorate 
and the Polish Federation of Food Industry in coope-
ration with the Ministry of National Education, the Ministry 
of Sport and the Institute of Food and Nutrition. The pro-
gramme addresses the obesity issue in educational mate-
rials and the roll out to 5,000 schools started in 2006.

Existing programmes also continued to grow. In Hungary,
the Move! Wake Your Body programme attracted over
450,000 participants with a wide range of activities and is
now part of the Hungarian Platform for Nutrition, Lifestyle
and Physical Activity. In Italy, the Schools in Motion pro-
gramme with the Ministry of Education conducted a
Velothon, with almost 47,000 students taking part, while the
Fuoriclasse Cup attracted 600,000 students. Finally, weekend
football leagues have now been established in all three Baltic
countries. 

Youth Development In Central and Eastern Europe
alone 1.5 million children live in care, while in Russia the
number has doubled over the last ten years despite falling
birth rates5. In these communities and others, Coca-Cola
HBC places special emphasis on supporting children in care.
In particular, the Company works with SOS Kinderdorf in a
number of countries, including Armenia and Nigeria where
Coca-Cola HBC established partnerships in 2006.

The Company also provides opportunities for youth disad-
vantaged in other ways, supporting activities for children or
teenagers who are disabled, mentally ill, HIV-positive or
from economically disadvantaged areas. In 2006, the Com-
pany's Italian operations established new partnerships with
local NGO ARCHE, helping children with HIV/AIDS or
mental illness, and ABIO, supporting children in hospital.

Books of My Childhood in Bulgaria In part-
nership with the Bulgarian Red Cross and the Ministry of
Education, Coca-Cola HBC Bulgarian operations con-
duct Books of My Childhood. The programme aims to
encourage reading and literacy among children.

In 2006, Books of My Childhood included a nationwide
book donation campaign, a reading tour and other edu-
cational activities. Over 22,000 books were donated to
public libraries and schools. The programme won the
award for Best Corporate PR campaign by the Bulgari-
an PR Association in 2006.

Bulgarian First Lady Zorka Parvanova
reading an excerpt from Winnie the Pooh to children
at the Sofia launch.

5 Source: UNICEF

Graphic art published in a “Keep Fit” brochure in Poland. 
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